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Frulact
Group




Frulact starts with the
dream, passion and
expertise of our
founder Arménio
Miranda and his two
sons' Francisco and
Joao vision and
entrepreneurship.

Thinking forward, the
family decides to build
an industrial unit in
Maia, Oporto, that
increases production
capacity and
nourishes growth for
international markets.

Milestones

Frulact expands to
Covilha with a new
plant, a first-stage fruit
processing unit
located near
cultivated fields that
links agricultural
practices with
industrial business.

Frulact’s first
international venture
with an investment on
an industrial unit in
Morocco to supply
both global and local
brands within the food
industry.

Opening of a new
plant in Covilha with
state-of-the-art
industrial technology
and expansion to
France with the
acquisition of the
well-known company

Granger Bouguet Pau.

Frulact strengthens its
market positioning in
Europe with the
purchase of Kerry
Ingrédients France,
an industrial unit that
enabled to scale-up
operations.

Frulact launches Frutech —
Frulact’s Research,
Development and Innovation
Center in Maia as a way to
support a revolutionary
innovation ecosystem model.
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Frulact inaugurates
Frulact South Africa,
increasing a direct
presence in the
African Continent after
many years leading
the North African

market. The Innovafruits

project, implement in
Morocco for its
excellent geostrategic
location, strengthens
Frulact’s position in
fresh fruit
transformation.
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Frusenses is born as
a reinforcement of
Frulact’s strategic
guidance in
positioning the Group
Into a new segment
such as food aromas.

Frulact starts a
brand-new industrial
unit in Ontario, Canada,
meaning an entrance

in the North-American
region and an
international presence
in three continents.

With a new market
positioning, Frulact
acquired a

plant-based ingredients
producer that developed
a patented process for
ingredients production.

ARDIAN

Ardian becomes the
new Frulact shareholder,
implementing a strategic
plan to accelerate
growth, business
expansion and talent
development.

SENSIENT

A strategic move in

the North-American
market, Frulact
acquired the yogurt fruit
preparations product
line of the company
Sensient Technologies
Corporation.

Frulact works on
the expansion of
the Canadian
manufacturing plant
in Kingston,
Ontario, increasing
production capacity.
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Frulact iIs committed
to the growth of its
businesses and with
the growth of our
customers

Frulact creates
added-value
through efficiency,
processes,
technologies and
systems

Frulact shares the
value created to
our costumers,
stakeholders and
employees.



A multinational
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Canada

one productionunit

ortugal
four production.units F ran Ce

‘ one productionunit

Morocco

two production units

South Africa

one production unit

Fruits & vegs preparation

Portugal, France, Morroco, South Africa and Canada

1St fruit processing

Portugal and Morroco

Plant-based ingredients
Portugal

Flavors
Portugal

Frutech & HQ

Portugal



From food ingredients to
market-ready products,

with Integrated,
tallor-made solutions



We are organized in 3 different
business units that answer particular
market demands, but flexible to
operate In integrated projects: Frulact,
Frusenses and Oatvita.

For seamless and efficient processes.
With knowledge and experience to
create innovative products.
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FRULACT GROUP

We provide sustainable solutions,
Ingredients and applications.

From food ingredients to market-ready products
— you decide what best suits your business needs.
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Frulact

From the classic and typical
to the most exotic
combinations, we have the
knowledge and experience to

create customized products
to serve our client’'s needs.
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Stabilised preparations
based on:
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Frusenses

Our team combines the
specialty of flavors with the
Knowledge about the synergy
petween the aromas, the fruit
oreparations and the bases
where they are applied.
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Stabilised in liquid flavors
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Oatvita

We strongly believe in a sustainable
food chain and we strongly encourage
our clients to walk current consumer
demand for plant-based solutions that
are increasingly shaping the food
marketplace.
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Product design
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Plant based

8- Solution ideation with
& a tailor-made recipe
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Plant based Ingredients
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Whole grain oat flour Organic

VS bran
Different taste and different nutritional profiles Gluten Free
Conventional Organic & Gluten Free

Shelf life — 90 days

UHT - shelf-stable
solutions

Nordic countries - UK - Spain - Other countries

There Is no any added sugar Iin our bases

It is possible to reach different sugar levels
(from low to high)

It is possible to reach different sugar profiles

(glucose vs. maltose)
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Our applications

Dairy

Preparations
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Our applications

Plant-based

Preparations
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Frutech

Applied Innovation

Knowledge Is our foundation to create
new value-added ingredients
Technological RDI supports all
business units



Knowledge ecosystem
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RDI CENTRE




fru

Jerrican

Stainless steel

container
(returnable)

Fluid bag

Bag in drum
(bid)

Bag-in-box

i coosde

Plastic bucket
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Packaging
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Better Food o Plastic combo Cardboard Stainless steel

(returnable) combo container

B rig hte Y Fut ure (non-returnable) (returnable)
°
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Quality, environment, food safety and RDI certifications*

AR RIS Fruit & Veg Preparations Flavors PR

1st Processing 2nd Processing

Business Unit

RDI Centre ingredients

Country Portugal Portugal Portugal Portugal France South Africa Portugal MPortugalaia

Larache Covilha Larache Silverton Kingston
o0 oy &
Vomacement oveem ) )
| SoC Zan0n oo Sefey ) ) )
ggefc;t; Global Standard for @ @ @ @ @
20 La00 _Envronmental B & &
T esearth ion B )

*All units are supported by central services located in Maia, included the certifications
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Claims & Labels

AR RIS Fruit & Veg Preparations Flavors PR

1st Processing 2nd Processing

Business Unit

RDI Centre ingredients

Portugal Portugal Portugal Portugal South Africa Portugal MPortugalaia

Larache Covilha Larache Silverton Kingston
Organic

Hallal

W

Kosher

Vegan

Non-GMO

EACCE

US FDA E “ E l
E % % Product certification h Factory certification
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Social responsibility audits

Headquarters & : : Plant-based

Business Unit RDI Centre Fruit & Veg Preparations Flavors ingredients

1st Processing 2nd Processing

Portugal Portugal Portugal Portugal South Africa Portugal MPortugalaia

Larache ' Covilha Larache Silverton Kingston
SMETA Four Pillars — Sedex R . R R
McDonald’s Social
Compliance — iEnable
‘ External audit, recorded in platform according to reference R Recorded in platform according to reference
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Disclaimer

Cautionary Note Regarding Forward-Looking Statements

This presentation is for informational and educational purposes
only. The information and materials contained in this presentation
are provided ‘as is’ and FRULACT GROUP does not warrant the
accuracy, adequacy or completeness of the information and
materials and expressly disclaims liability for errors or omissions.
None of the information contained in this presentation constitutes
an offer, solicitation or recommendation to acquire or dispose of
any business information, security or investment or to engage in
any other transaction or to provide legal, tax, accounting or
Investment advice or services regarding the suitability or
profitability of any security or investment.

FRULACT GROUP has not made any recommendations
regarding the merit of any product, company, security or other
financial product or investment identified in the presentation,
made any recommendation regarding the purchase or sale of any
such company, security, financial product or investment, or
endorsed or sponsored any company identified in the
presentation. This presentation is only for use of this particular
session and it is not allowed to someone to take copies or to
serve other uses unless expressed authorization of FRULACT
GROUP.
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Rua do Outeiro, 589
4475-150 Gemunde, Maia — Portugal

t. (+351) 229 287 910

www.frulact.com
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http://www.frulact.com/

